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	Academic Year :

Semester :
	2012

2nd Semester, 112 (Fall Semester)

	Course Code :
Course Title :
Credit Hours :
	BUS505
Introduction to Business
1.5 (1.5, 0, 0)


	Main References :
	Ebert R. J. and Griffin R. W., (2009), Business Essentials, 7th Edition, Pearson.

	Teaching Materials / Equipment :
	Text, Articles, Computer and LCD Projector.

	Teaching-Learning Method:
	Lectures, discussions, case-studies, presentations.

	Lecturer :

Room :


Telephone / e-mail :
 
	Dr. Mikhail Zenchenkov

(E-346) 3/F, Marketing and Management Dept.

+966 1 4948 738
mzenchenkov@psu.edu.sa


	Lecture Session 
· Day / Time / Room:


	Female Class (Sun) – 06:00 PM – 09:00 PM (MBA – E-108)
Male Class (Mon) – 06:00 PM – 09:00 PM (SCR – 8), new bld, 3/F

	Important Dates :


	Submission of Assignment:	To be advised
Final Exam:	                         To be advised



COURSE INFORMATION

This course is an introductory course and designed to introduce the student to the complex world of business and to provide students a broad background of the modern business in today’s environment. We will study the component parts of business with an emphasis on assisting you in your choice of a business career if indeed you choose business as your life’s work. The topics include business environment, management functions and leadership, communication and information system, production, manufacturing and marketing, financial management, and management of human resources.








Course objective is two-fold: (a) to gain basic knowledge of business, and (b) to relate that knowledge to real-life business situations. Specifically the following seven (7) learning objectives will be targeted:
· Recognize, explain and answer questions about business including functional areas, environments, and trends.
· Read current materials, discuss facts, and formulate opinions.
· Apply critical thinking skills.
· Relate course concepts to in-class and out-of-class discussions and writings.
· Identify how course concepts relate to your academic area of interest.

LEARNING OUTCOME OF SUBJECT

At the completion of the subject, students should be able to:

a. explain the importance of business principles and management,
b. distinguish between the different forms of business ownership,
c. illustrate the business information management, management responsibilities, marketing management, human resources management, and financial management,
d. recommend methods of obtaining capital to finance a new business, ways to managed employees, and the importance of technology to the business world.


TEACHING SCHEDULE

	WEEK
	LECTURE / TUTORIAL / ASSIGNMENT TOPIC
	REFERENCES / TEACHING MATERIALS / EQUIPMENT

	1 / 2

	Chap.1   Business Environment

	Text Book / Case Materials / Published Reports

	3

	Chap.3. Entrepreneurship, New Ventures and Business Ownership.

	Text Book / Case Materials / Published Reports

	4
	Chap.5. Business Management.

	

	5

	Chap.6. Organizing the Business.
Chap 7. Operations Management and Quality.
	Text Book / Case Materials / Published Reports

	6
	Chap.11. Marketing Processes and Consumer Behavior.

	

	7

	Chap.8. Employee Behavior and Motivation.

	Text Book / Case Materials / Published Reports

	8 / 9

	Chap 4. The World (Global Context) Business Environment.
	Text Book / Case Materials / Published Reports

	10

	Chap.9. Leadership and Decision Making.

	Text Book / Case Materials / Published Reports

	11

	Chap.10. Human Resources Management and Labor Relations.

	Text Book / Case Materials / Published Reports

	13

	Chap.12. Pricing, Distributing, and Promoting Products.
	Text Book / Case Materials / Published Reports

	14

	Chap.13. Information Technology for Business.

	Text Book / Case Materials / Published Reports

	15

	Actual Case Presentation and Discussion.
	Presentation Materials 

	16
	Final Examination
	



Each student is responsible for the following:

· Read the course text as assigned.
· Regular attendance.
· Completion of project assignment.
· Participating in required exam.


Class Participation and Attendance

The fundamental activity to succeed in the course will be class attendance. Due to the structure of the course, your attendance is crucial. Second to attendance is active and substantial participation as a member of the class. These two factors will create a strong foundation for successful achievement in this course. 

Continuous Assessment

· Class Participation   			:	5%
· Attendance                                        :          5%
· Case 1                                              :          10%
· Case 2                                               :         10%
· Mid Term                                           :         10%
· Business Plan	  			:	15%
· Business Plan Presentation 		:          5% 

· Final Examination			:	40%
TOTAL					:	100%


Group Activities

Group activities will constitute an essential element of learning through direct participation. For this purpose HBS cases will be used to introduce participants of the course into a number of industries, businesses, markets and specific situations where an informative decision should be made at a managerial level.

Presented for discussion business news will reflect the current market and business situation domestically and globally to help participants to develop the sensitivity in factors change and be able to design alternative strategies accordingly. 

Each complete discussion will be followed by a short group report in which the participants should summarized the discussed material and present it in a written form.  


Business Plan
You should select one of the businesses. Review several business plans of that business model. Develop structure of your business plan and collect necessary information. 
All the supporting materials are located in “Guidelines” section of the web page:
http://web/psu/fnm/mzenchenkov/index.html


Business plan Presentation. 
You should prepare business plan presentation which will be graded separately from the project. Develop PPT presentation and discuss it with your colleagues.  

ACADEMIC INTEGRITY: Education assumes a high level of trust between the instructor and students. You will be expected to communicate with class members and the instructor in a professional and respectful manner. All work must be the product of your own efforts and, if you are referencing outside sources, you must site those sources in your work.

In this course, honesty, integrity, and respect for others are fundamental expectations. Dishonesty, lying, cheating, harassment or discrimination will not be tolerated. All work turned in must be your own product. Proper material citation must be used when applicable.
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