Mahmoud Achouri
Page 3
25/09/2010

BUS 101- INTRODUCTION TO BUSINESS

Prerequisite:

None

Instructor:

Mahmoud Achouri

Office #:

A255

Phone:


494 8673

E- mail:

machouri@fnm.psu.edu.sa
Homepage:

http://web/psu/fnm/machouri {intranet}

Office Hours

SMW: 11:00 am- 1:30p




UT:
09:00 am- 10:30 am & 12:00am- 1:30p

Lecture Hours:
Section 515 – (SMW 9:am -9:50 am Room: FCR10)



Section 516 – (SMW 10:am -10:50 am Room: FCR10)




Section 517 – (UT 10:30am -11:45 am Room: FCR10)

Second Semester (102) Academic year 2010-2011

Department of Marketing and Management

Bus 101- Course Syllabus
Course Description

This course will introduce students to the different internal and external elements of a business and provide an understanding of the context in which a business operates. Students will explore the different structures, cultures and functions within businesses and examine the political, social, economic, technological and ethical considerations affecting business organizations.
Course Objectives
The general objective of this course is to provide students with the knowledge and skills to enhance their competencies. Specifically, the course aims to explore and examine:

1. The nature, purpose, structure and classification of business.

2. The different business objectives and stakeholder perspectives.

3. The business environment that creates opportunities and threats for a business.

4. The relationship between human resource management and business objectives.

5. The factors that influence decisions with respect to production, marketing, and finance.
Textbook Required

Nickels, G. Williams, James M. McHugh, and Susan M.McHugh, Understanding Business, 9th edition- International soft cover edition, McGraw-Hill Irwin, 2010, ISBN: 978-0-07-131410-07.

Grading

Grade will be determined based on the following distributions:
Attendance


5%

Participation


5%

Quizzes


5%

Project Assignments:

15%

Major Exam 1


15%

Major Exam 2


15%

Final Exam 


40%

Total



100%

* The course teacher reserves the right to change this evaluation scheme, if he thinks appropriate for a reason

Attendance and DN policy
According to PSU attendance and DN policy, I would like to highlight the following policy and procedure guidelines:

· Attendance will be counted fro the day first of conducting the course.

· All absences should be counted for DN purpose; no absence should be excluded in this regard.
· If the student missed a major exam, he must take the approval for make up from the chairman of the department.

· The student will earn a DN grade when his absences level is as follows: (a) 9 absences for UT section- two contacts per week. And (b) 13 absences- for SMW section – two contacts per week.

· The attendance will be taken during the first five minutes only.

· No cell phone usage will be allowed during the class

Course Contents:

	Week
	Topics
	Chapter

	1
	Introduction to Course Text

Managing within the dynamics Business Environment: taking risks and making Profit

Assessment test
	1

	2
	How Economics Affects business: The creation and Distribution of Wealth
	2

	3
	Competing in Global Markets
	3

	4
	Choosing a Form of Business Ownership
	5

	5
	Entrepreneurship and starting small business
Professional Case Study
	6

	6
	Demonstrating Ethical Behavior and Social Responsibility
	4

	7
	Management, Leadership, and employee Empowerment 
	7

	8
	Adapting organizations to Today’s Markets& Producing World Class Goods and Services
	Some parts of 8 & 9

	9
	Motivating Employees and Building Self Managed Teams
	10

	10
	Human Resource Management: Finding and Keeping the Best Employee & Dealing with Employee – Management issues and relationships
	Some parts of 11&12

	11
	Marketing:  Building Customer Relationship & Developing and Pricing Products and Services
	Some parts of 13 & 14

	12
	Distributing products Quickly and Efficiently &Using Effective Promotional Techniques
	Some parts of 15 & 16

	13
	Understanding Financial  Information and Accounting 
	Some parts of 17

	14 & 15
	Financial Management 
Using Securities markets for Financing and Investing Opportunities

Financial Institutions
	Some parts of 18, 19 & 20

	16
	Final Exam
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