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Prince Sultan University

College of Business Administration
2nd  Semester 2009- 2010
COURSE OUTLINE

Course Code 
: Econ 101


          Pre-requisite: NONE
Course Title
: Microeconomic Analysis
          Professor: Dr. Hamza Alsalem

Credit Hours
:     3


                      email: hsalem@fnm.psu.edu.sa
Office Hours    : SMW 3-5                                       Office: Room 243
I.     Course Description:

The study of economics is of  immense value to the students of finance, business and accounting disciplines. This course is designed to develop an understanding of the basic issues related to the areas of microeconomic.
Economic forces are the primary underlying factors that shape the firms’ profitability and growth. Economic thinking should be the force that influences managerial decision. This course is an introduction to micro-economic theory, known as the price theory. Microeconomics is concerned with the function of the market to where to allocate the scarce resources. 

We will use analytical tools to study the behavior of individual consumers and firms. We will study essential concepts such as supply, demand and costs. When we are done from these basic concepts, we will start studying how firms behave when they have market power.  We will study differences between competitive markets and imperfectly competitive markets, and optimal pricing for firms with monopoly power. In this course, we will illustrate how to apply the principles of microeconomics to managerial decision-making. By the end of this course, you will know how economists think about business problems, and how to apply tools from this course to many of these problems. Mathematical skills beyond simple algebra and graphical analysis are not required in this course.
II.   Course Objectives:
1. To understand how prices, outputs, and the distribution of income are determined in the market system

2. To provide an understanding of perfect competition, monopolistic competition, oligopoly, and monopoly, and their impact on resource allocation.

3. To identify both virtues and shortcomings of the market mechanism.

4. To evaluate microeconomic policies and policy alternatives.

5. To be able to recognize and describe economic problems.

6. To be able to understand and use the fundamental tools of microeconomic theory in order to analyze and explain market phenomena

7. To introduce some applications in addition to theoretical concepts

8. To be able to describe and evaluate the consequences of alternative course of action

III.    Course Contents
	Info
	Topic

	Week  1

Ch 1
Ch1A


	First day of class.

Discussing the syllabus.

Basic Concept

· microeconomics Vs. macroeconomics 

· The two big questions of economics 

· The key ideas that define the economic way of thinking 

· How economists go about their work as social scientists 

Graphs in Economics

	Week 2
Ch 2

	The Economic Problem 
· The production possibilities frontier and  opportunity cost 

· Production possibilities Vs. preferences and the efficient allocation of resources 

· Production choices 

· Specialization and trade 
· Economic institutions  



	Week 3
Ch 3


	Supply and Demand

· Competitive market and price as an opportunity cost 

· The influences on demand 

· The influences on supply 

· Demand and supply determine prices and quantities bought and sold 

· Using demand and supply to make predictions about changes in prices and quantities 



	Week 4
Ch 4
	Elasticity

                Definition of price elasticity .
· The factors that influence the price elasticity of demand 

· The factors that influence the cross elasticity of demand and the income elasticity of demand 

· The  factors that influence the elasticity of supply 


	Week 5
Ch 5

	.               Efficiency and Equity
· The alternative methods of allocating scarce resources 

· The connection between demand and marginal benefit and  consumer surplus 

· The connection between supply and marginal cost and  producer surplus 

· The conditions under which markets are efficient and inefficient 

· The main ideas about fairness and evaluate claims that markets result in unfair outcomes 



	Week 6
Ch 6
	Government Actions in Market
·  Rent ceilings create  housing shortages and inefficiency 

· Minimum wage laws create unemployment and inefficiency 

· The effects of a tax 

· The effects of production quotas and subsidies on production, costs, and prices 

· Markets for illegal goods  



	Weeks 7
Ch 7

	Global Markets in Action

· How markets work with international trade 

· The gains from international trade and its winners and losers 

· The effects of international trade barriers 

· Arguments used to justify restricting international trade 



	Week 8
Ch 8
	Utility and Demand
· Preferences and the concept of utility.

· Total utility, marginal utility, and consumer choice 

· Marginal utility theory to predict the effects of changes in prices and incomes. 

· Explaining consumer choices 

.

	Ch 9
	Possibilities, Preferences and Choices  

· Household's budget line 

· Indifference curves to map preferences 
· Principle of diminishing marginal rate of substitution 

· Prediction of  the effects of changes in prices and income on consumption choices 

· Prediction of the effects of changes in wage rates on work-leisure choices 

 

	Week  9
Ch 10

	Organizing Production 

· The firm  and the economic problem that all firms face 

· Technological efficiency and economic efficiency 

· The principal-agent problem and  different types of business organizations cope with this problem 

· The different types of markets in which firms operate 

· Why markets coordinate some economic activities and firms coordinate others 



	Week 10
Ch 11
	Output and Costs
· The short run and the long run 

· The relationship between a firm's output and labor employed in the short run 

· The relationship between a firm's output and costs in the short run and derivation of the firm's short-run cost curves 

· The relationship between a firm's output and costs in the long run and derivation of the  firm's long-run average cost curve 



	Week 11
Ch 12

	Perfect Competition 
· Definition of  perfect competition 

· How a firm makes its output decision and why it sometimes shut down temporarily and lays off its workers 

· How price and output are determined in a perfectly competitive market 

· Why firms enter and leave a competitive market and the consequences of entry and exit 

· The prediction of  the effects of a change in demand and of a technological advance 

· Why perfect competition is efficient 



	Week 12
Ch 13

Ch14

	Monopoly
· How monopoly arises and distinguish between single-price monopoly and price-discriminating monopoly 

· How a single-price monopoly determines its output and price 

· The performance and efficiency of single-price monopoly and competition 

· How price discrimination increases profit 

· How monopoly regulation influences output, price, economic profit, and efficiency
         Monopolistic 

· Definition of  monopolistic competition 

· How a firm in monopolistic competition determines its price and output in the short run and the long run 

· Why advertising costs are high and why firms use brand names in a monopolistically competitive industry 



	Week 13
Ch 15

	Oligopoly 
           Definition of an  oligopoly 

· The two traditional oligopoly models 

· Game theory to explain how price and output are determined in oligopoly 

· Game theory to explain other strategic decisions 

· The antitrust laws that regulate oligopoly 



	Week 14
Ch 18
	Market for Factors of Production 

· The anatomy of factor markets 

· How the value of marginal product determines the demand for a factor of production 

· How wage rates and employment are determined and how labor unions influence the labor market 

· How capital and land rental rates and natural resource prices are determined 



	Week 15
Ch 20
	Uncertainty and Information 
· How people make decisions when they are uncertain about the consequences 

· How markets enable people to buy and sell risk 

· How markets cope when buyers and sellers have private information 

· How the presence of uncertainty and incomplete information influence the ability of markets to achieve an efficient allocation of resources 

 

	
	


IV.    Course Components 

	Component
	Contact Hours

	Lecture
	45 hours

	Tutorial
	15 hours


V.     Teaching Strategies 

The course meets in lecture format three sessions a week. Attendance at all lectures is strongly recommended. All exam and quiz questions will come from the lecture. There will be outlines for each class.  Write down, in your own wards, what I lecture explaining that outline. If you miss some thing or need extra help, you are more than welcome during office hours if you are among the attendees. All classes will be held as scheduled. If there is a change, it would be announced. Announcements concerning the course will be made at the beginning of class, for which all students are accountable.  
VI.    Course Requirements 

· Preliminary and Final Examinations
· Class participation in discussions and attendance
· Written tests
VII.   Student Assessment 

              A.   Assessment Task

	Domain
	Assessment Task

	Knowledge
	 Class discussions

	Cognitive Skills
	Examinations –  MCQs, case analysis

	Interpersonal Skills & Responsibility
	Critical analyses

	Numerical & Communication Skills
	Homework


              B.  Schedule of Assessment 

	Assessment 
	Assessment Task


	Proportion of Final Assessment

	1
	Assignments 
	  10%

	2
	Class Discussion
	  5%

	3
	Preliminary Examinations
	40%

	4
	Group/Individual Project
	   5 %

	5
	Attendance 
	  5%

	6
	Final Examination
	40%


VIII.    Learning Resources

Michael Parkin, microeconomics 9th Edition
Textbook Resources @  http://www.coursecompass.com
Homeworks, Study Guide, Exam questions to practice, and much more. 

A. Facilities Required 

1. Lecture room
2. Multimedia with PC

3. Whiteboard
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