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I.     Course Description:

This is an introductory course in managerial economics. No prior knowledge of economics is required or expected. It covers fundamental economic principles specifically applicable to managerial decision-making problems. For the advanced students it will provide a multitude of more advanced applications of the above-mentioned principles. It is intended to provide analytical and decision-making tools for fundamental economic problems. The course will heavily emphasize conceptual tools and de-emphasize quantitative methods.
II. Course Objectives: 
The students are expected to acquire a comprehensive set of conceptual skills that will allow them to analyze modern business problems, apply the correct analytical tools, and make proper managerial decisions.
	Knowledge
Understand and explain all major analytical tools of microeconomics used in business decision-making.  

	

	Cognitive Skills

To enable the students to identify the correct analytical and decision-making tools for most standard business problems and apply them in the appropriate business context.  

	

	Interpersonal Skills & Responsibility

As a graduate course, students are required and expected to assume the responsibility and develop the skill to study material on their own. They are constantly reminded from the very beginning of the course that at the graduate level the instructor cannot possibly cover everything in the classroom, so graduate level students should routinely study (mostly from the textbook)  topics not covered in class.

	

	Numerical & Communication Skills

The course de-emphasizes numerical skills and heavily emphasizes analytical and communication skills. 
    


III.    Course Contents
	Topics
	No. of Weeks
	Contact Hours

	
	
	

	Introduction to Managerial Economics
a. Introduction
b. Managers, Profits, and Markets

c. Demand, Supply, Equilibrium

d. Elasticity

e. Optimization

f. Estimation

	Week 1-2
	6 hours

	
	
	

	Demand
g. Consumer Behavior
h. Empirical Analysis

i. Forecasting

	Week 3
	3hours

	
	
	

	Supply
j. Production and Cost – Short-Run
k. Production and Cost – Long-Run

l. Empirical Study Analysis

	Week 4
	3 hours

	
	
	

	Market Structure
m. Competitive
n. Market Power

o. Competitive Oligopoly

p. Cooperative Oligopoly

	Week 5
	       3 hours

	
	
	

	Managerial Decisions
q. Risk & Uncertainty
r. Investments

	Week 6
	    3hours

	Micro exam and catch up 
	7-8
	6

	Introduction To Economics 

Over View of Macro economics

Money and Inflation

Income and GDP 

Business Cycles
Growth and Fluctuations
Monetary Policy and Fiscal Policy 

Projects and macro exam
	Week 9-14
	18 hours


IV.    Course Components 

	Component
	Contact Hours

	Lecture
	45 hours


V.     Teaching Strategies 

	              Domain
	                   Strategy

	Knowledge
	Lectures & Examples, Problem Discussions

	Cognitive Skills
	Reading extensive portions of the textbook and critical reading of additional readings during the semester

	Interpersonal Skills & Responsibility
	A significant percentage of exam questions that are in the textbook, but some from articles and  reading. however all will be explicitly covered during lectures.

	Numerical & Communication Skills
	 Exams


VI.    Course Requirements 

· Two Midterms and one Final Examinations
· Class attendance
· Class participation in discussions
VII.   Student Assessment 

              A.   Assessment Task

	Domain
	Assessment Task

	Knowledge
	Three Exams and class discussions

	Cognitive Skills
	Examinations that cover material  has been covered in class but in general terms. 

	Interpersonal Skills & Responsibility
	Preparation of class material not covered in class

	Numerical & Communication Skills
	


              B.  Schedule of Assessment 

	Assessment 
	Assessment Task


	Week Due
	Proportion of Final Assessment

	1
	Micro exam
	Week 08
	50%

	2
	Macro project and exam 
	Week 13-14
	50%%


VIII.    Learning Resources

A. Main Sources:

Maurice & Thomas, “Managerial economics” (2008) 9th Ed., McGraw Hill.
B.   Other Resource Materials:

Without recommending any explicit textbook, any well-written introductory and intermediate textbook in Microeconomics will provide all necessary background and general reading as an additional book.
C. Electronic Materials, Web Sites etc

Students are encouraged to research various topics over the internet although I do provide some particular sources.
D. Facilities Required 

1. Lecture room
2. Multimedia with PC

3. Whiteboard

Note: Dear Students:

1. In this course I intentionally reduce your workload on homework and other assignments in order to allow sufficient time to focus your efforts on the textbook and articles. One textbook should be enough, but do not forget to go through the end-of-chapter questions and problems. Also, when reading the textbook do not skip the Case Studies and the “Illustrations”, as in a sense these are the real-world applications of the theoretical concepts that we study.
2. Regular attendance and active class participation is to your best possible benefit. Both will mostly likely improve your grade significantly, although your grade is strictly performance-based – only the exams count towards the grade.
PAGE  
4

